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Horizons National: Defining a Brand Crafting messaging and 
communications strategy 
to fuel national expansion
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ADL: Educational Marketing Re-imagining how 
educational offerings 
are presented.
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iMentor: Educational Marketing Appealing to the needs 
of different audiences.
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Hidden Sparks: Educational Marketing Sales strategy and materials 
to reposition from coaching 
to 5-year engagement model
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Higher School Instructional Services: Educational Marketing Sales materials developed for 
New York market were used 
for national sales effort.
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Hebrew College: Organizational Brand Transformation Restored trust and 
contributions increased 73% 
two years after launch
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Westbridge Academy: Organizational Brand Transformation

OLD BRAND NEW BRAND

Reversed a 6-year decline 
in enrollment
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ImpactIsrael: Organizational Brand Transformation

OLD BRAND

NEW BRAND

Renamed and rebranded  
organization to appeal 
to donors in the U.S.
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Jewish Education Project: Educational Marketing Marketing to promote 
innovation in Jewish 
education
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Yeshivah of Flatbush: Educational Marketing Envisioning educational 
experiences
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The Hebrew University: Educational Marketing Promoting the Law School>
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The Hebrew University: Raising Major Gifts Showcasing 
accomplishments 
to appeal to donors
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American Society of the University of Haifa: Raising Major Gifts Creating a narrative 
that appeals to donors

>


